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Geomarketing data base & - Identifying market conditions with sales team and customers: best practices, competitors
Benchmark competitors general conditions (delivery, payments term, competitive advantages), sell out support,
retail/distribution differences, etc.
» Map the customers in the Geomarketing tool
20 g ODJ|€E

: KNOW edge needeaq

* Transformation of “data” to “information”
*  Creation of commercial data base
+  Geo-marketing approach

+ Cross functional work approach

» Creating commercial value through business intelligence

» University degree in B.A. / Marketing

» Computer literature (Excel, Power point)
* English

Expected outputs

* The student will learn:

how to collect and manage data in order to analyze them and to create commercial value for the company.
To work in a cross functional way combining marketing and sales information

» The output of the project will be a clear database and geo-marketing mapping to support the sales results and to be used in 2015.

FRELLl

HRO - Organization


http://www.google.it/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRw&url=http://sgpp.arizona.edu/node/740&ei=vAtrVLToEYPlOOPRgOAM&bvm=bv.79908130,d.d2s&psig=AFQjCNEJ8qeK5xNyoPjeJBg_h3c99S7ouA&ust=1416387870612300
http://www.google.it/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRw&url=http://sgpp.arizona.edu/node/740&ei=vAtrVLToEYPlOOPRgOAM&bvm=bv.79908130,d.d2s&psig=AFQjCNEJ8qeK5xNyoPjeJBg_h3c99S7ouA&ust=1416387870612300

Geo-marketing / Mapping of customer database
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